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Ocee Design operates in the UK and the GCC and celebrates the very best of 
British and Scandinavian design; its portfolio includes furniture for reception, 
breakout, meeting and task seating, as well as tables, landscape systems and 
acoustic products. Ocee’s products are adaptable and highly curated to suit a 
variety of needs, spaces, ambitions and budgets. It operates in the UK from a 
modern production facility in Northamptonshire and a London showroom in the 
heart of Clerkenwell.

www.oceedesign.com 
sales@oceedesign.com 
+44 1604 674674

Four Design  is a Danish furniture company with sales offices throughout Europe. 
Its furniture is characterised by superb functionalism and a simple, minimalistic 
design. Products are developed to encourage interaction between people and 
to create harmony in the interiors, no matter where they are being used. Its 
FourCast®, and FourSure® chairs are characterised by the signature V shaped 
back. Four Design offers meeting and conference chairs, soft seating, zoning, 
tables and acoustic products. 

www.four.design 
Export: +45 62 29 27 28  
info@fourdesign.dk

Race Furniture operates internationally and is at the forefront of theatre and 
auditorium seating design, with expertly crafted installations in opera houses, 
national theatres, lecture theatres, conference halls and educational facilities 
across the world. In addition its public seating portfolio provide waiting area 
seating for airports, railway stations, bus stations, shopping malls, ferry terminals 
and hospitals. Based in the UK, Race continues to manufacture the iconic 
furniture designed by its founder Ernest Race.

www.racefurniture.com 
enquiries@racefurniture.com 
+44 1451 821446
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We firmly believe that there is a driving 
force behind the design and production of 
all Ocee International Group furniture – we 
sum it up as People. Place. Purpose. - it’s 
the three most important considerations 
that inform all great design:

People - Who are we designing for?

Place - Where are we designing for?

Purpose - What are we designing for?
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FDA - Function, Design and Aha is a 
unique philosophy to ensure that we 

focus on three essential things  
People. Place. Purpose.  

It drives everything we do, so that our furniture 
combines unrivalled functionality, ingenious 
design and the healthy dose of wonder, that 
shapes good environments into great experiences.

esign
ha

unction 
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A little book with a big idea!

This little booklet is a short guide to our unique philosophy 
of FDA! -  Function, Design and Aha! 

There are 12 points that help you to position each product’s 
competitive advantage and define your sales proposition. 

Not every point is featured in every product, and you will 
need to judge which points are the most relevant for your 
client’s needs.

This booklet  introduces each of the 12 points  with a little 
background information and  example products from our 
portfolio.

We can tell you a lot about all the science behind FDA, but 
not in such a little book.  

This is just the start!
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Function 1.  
Saving Square Meters
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Function 1.  
Saving m2 (Space optimisation)

Concepts that increase flexibility and reduce the space 
required for the working environment, without impacting 
on comfort and productivity.

Examples of Saving m2  products:
FourUs®

FourLikes® 
FourReal® A with Benches
FourReal® with Room-in-Room partition
InnoPod®

Den
Skyline

Den

Harc Tub Booth FourUs® Booth
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1. Saving m2 (Space optimisation)
Evolving working practices are changing how we use 
space and the overall footprint required. Our furniture is 
designed to provide an efficient, multi-functional space, 
which supports both individual and team working within 
a compact footprint; however, it always considers well-
being, as this is the route to a truly productive working 
environment.

Some background:
The European Commission estimate that the building 
sector is responsible for 40% of the energy consumption and 
36% of CO2 emissions in the European Union. Furniture that 
facilitates multiple working styles, and utilises all areas, will 
enable an efficient use of building space with environmental 
and financial saving.  
Furniture such as FourLikes,  can effectively use spaces 
against walls to reduce the square meters required by 15-25%.
We do recognise that space can have a negative impact on 
frequency of communication. When there are not enough 
physical spaces for teams to work together productivity 
can drop. We also recognise that if the right products and 
environments are created, occupancy levels in those spaces 
increase and the space in turn pays for itself.  

Some research:
Face to face communication tends to decrease if the 
individuals are more than 30 meters apart. 
Allen and Henn (2006)
85% of companies in APAC, 81% in EMEA and 71% in North 
America are introducing agile working.  
Cushman & Wakefield ‘The Occupier Edge 2018’
Up to 90% of operational expenditure is on employees, even 
a small improvement in wellness and well-being can have 
a huge impact on productivity – repaying the incremental 
occupancy cost many times over. 
Cushman Wakefield ‘The Occupier Edge 2018’
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Function 2.  
Task aware
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Function 2.  
Task aware

Concepts that facilitate the four key tasks of focusing, 
learning, collaborating and socialising.

Focusing Socialising

CollaboratingLearning
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2. Task aware 
Interior layouts should facilitate all four tasks: focusing, 
collaborating, learning and socialising.
Furniture concepts should provide for each task with as 
little change as possible.
Being able to undertake all four key tasks with the same 
piece of furniture is the ultimate goal.
Some furniture concepts offer the possibility of all four 
tasks but require strong office etiquette to work effectively 
(FourReal®A-frame); whereas other products,  such as Four 
Real® Room-in-Room,  or FourUs® Booth, easily facilitate 
different task with minimal alteration. 

Some research:
A recent Gensler report found that optimal performance 
was not always supported, with too much emphasis on 
collaboration and not enough on focus. It described the 
typical ideal mix in modern work and office space as 54% 
focussed, 24% collaborative, 5% learning, 8% socialising.

Examples of Task aware families:
FourUs®

FourLikes®

FourReal® A
FourReal® with Room-in-Room partition
InnoPod
Den
FourCast® 2, FourSure®, FourMe® with  
castors and Inno®Tab
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Function 3.  
Acoustic Privacy
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Function 3.  
Acoustic Privacy

Concepts that aid the appropriate acoustic soundscape for 
each environment.
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3. Acoustic Privacy
Cost-savings associated with open plan working are well 
established, but the impact of noise and distraction on 
productivity is also well documented. Good acoustics 
improve work effectiveness and office productivity by 
lowering stress levels, decreasing sick leave and improving 
job satisfaction.  Well designed furniture can help alleviate 
the problems of acoustic privacy and noise distraction. 
In its simplest form, good acoustics is about absorbing and 
blocking unwanted sound (noise). Not all environments 
require the same soundscape. We need to get the right 
balance of noise appropriate for the environment (see our 
Acoustics booklet for more details). 
Many of our products have documented and certified 
acoustic performance.

Some research:
66% drop in performance when exposed to distracting 
noise. Banbury S.P. & Berry D.C. (2005) ‘Office noise and 
employee concentration: Identifying causes of disruption 
and potential improvements.’
Once a task is distracted it could take on average 25 
minutes to return to that task. Mark, Gonzalez, & Harris, 
2005
“Noise is a psychophysical phenomenon.“ 25% of the effect 
of noise in the office could be attributed to its volume. More 
than half of the effect is due to psychological factors such 
as context and attitude, perceived control and predictability 
and personality type.  Environmental psychologist Dr Nigel 
Oseland

Examples of Acoustic Privacy products:
FourUs® 
Den 
FourLikes®  
Harc & Harc Tub high back

FourReal® + Room-in-Room 
InnoPod®
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Function 4.  
Visual Privacy
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Function4.  
Visual Privacy

Concepts that reduce the negative impact of distraction 
and offer a calming refuge.

Examples of Visual Privacy products: 
FourUs®

FourLikes®

FourReal® Room-in-Room
InnoPod®

Den
FourReal® A-frame (Placebo effect)
Fabricks®

Harc Booth
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4. Visual Privacy
In every floor plan there should be areas where you can 
find visual privacy for focused working.  In principle, visual 
privacy is just as important as acoustic privacy, even if 
acoustics is more often mentioned by the end user.
We have developed many clever products that assist visual 
privacy such as FourUs®, Den and FourLikes® 

Products may have permanent visual barriers  (e.g., FourUs® 
booth or Harc high back sofas), or moveable barriers (e.g., 
FourReal® Room-in-Room), which can change the product 
to suit the working task.
We can also utilise the placebo effect in our designs. This is 
clearly seen when using the FourReal® A-frame where the 
dividing presence of the frame makes us believe that we 
have our own protected private space. 

Some research:
Installing physical design features and providing etiquette 
guidance for workers is important to reduce visual 
distractions and manage noise from conversations. 
Anything that takes attention away from the task in hand 
is effectively a distraction and therefore impacts on the 
performance of the individual. 
Mawson A. (2002) The Workplace and its Impact on 
Productivity. Advanced Workplace Associates Advanced 
Working Paper
The single most important factor in determining 
productivity was the ability to do distraction-free work. 
USA study by John Olson of BOSTI Associates
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Function 5.  
Comfort
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Function 5. 
Comfort 

Concepts that create comfortable, appropriate working 
positions by considering all aspects of ergonomics and 
movement.

HarcTub
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5. Comfort
Comfort encompasses many different factors from the 
correct ergonomic support and positioning of the product, 
to visual and acoustic privacy and the psychological factors 
of calmness and security.
All of our furniture is developed and assessed for comfort 
and the appropriate ergonomic set up for each key task. 
Each product offers the optimum active seating position to 
facilitate the key working tasks.

Some research:
Employees who rate their organisations highly on 
innovation measures also report having greater choice and 
use a wider range of workspaces to get their work done. 
Gensler UK Workplace Survey 201

FourLikes®

Examples of Comfort products:
FourUs®

FourLikes®

Harc

Den
Alfie
Hilly
Billo
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Function 6.  
Modularity
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Function 6.  
Modularity

Concepts that are intrinsically flexible and multi-purpose to 
facilitate a range of tasks.

FourLikes®

Den.
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FourLikes®

6. Modularity
Modularity increases the potential for space optimisation.
Modular products aid ‘churn’ as clients can change, add to 
and take away elements as the space and need evolves.
Modular products, such as Den, FourLikes® and Fabricks®, 
can be easily altered to react to the changing nature of the 
workplace.
Flexible modular products can provide zoning in open plan 
areas without the need for costly permanent structures.

Examples of Modularity products: 
FourUs®

FourLikes®

FourReal®

FourFold™

Den

Fabricks®

Henray
Skyline
Touch

Fabricks®

FourReal® 741 Flake
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Function 7.  
Visual Appeal
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Design 7.  
Visual Appeal

Concepts that have personality, combine timeless design, 
on-trend aesthetics and sensitivity to geographically 
different tastes.

Examples of Visual appeal products: 
FourUs®

FourLikes®

FourReal® + Room-in-Room
Den
FourReal® 741 Flake
Harc
Dishy
Skyline
Alfie
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7. Visual Appeal
Visual taste is highly subjective; it can change over time and 
may be different across cultures.  
As a company we research trends as well as changes in 
building design and working practice.
Our research allows us to produce aspirational furniture 
within our own brand synergy.
With a strong design identity, we ensure that our products 
can suite harmoniously together to create areas for the four 
key tasks.
We also understand that those who require a more eclectic 
look require products with a mix of styles, textures and 
themes.

We see some of the key trends as:
• Teamwork
• Control to empowering
• Planning to experiment 
• Consumption to sustainability/save the planet
• Work balance
• Wood and nature
• Structured materials

Some research
Research has discovered a link between the physical office 
environment and retention and recruitment of staff. One 
of the most significant results was the importance workers 
placed on the ‘visual appeal’ of the workplace compared to 
many other factors.   
American Society of Interior Designers (1999) Recruiting 
and Retaining: Qualified Employees – by design
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Design 8.  
Coherency of Family
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Design 8.  
Coherency of Family

Concepts that establish coherent product families with a 
recognisable and harmonious signature. 
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8. Coherency of Family
A coherent family of products offers a defining design 
signature throughout a range of furniture of different sizes 
and functions. 
New product extensions can easily be added to a family to 
provide more functionality. The families will start to get the 
same design features, so that the individual families do not 
stand alone. 
Furniture with a shared design signature can be the 
unifying element throughout an interior; this can then be 
overlaid with other furniture styles to create areas with 
different personalities.
Our portfolio of strong family collections, alongside more 
diverse signature products, offers interior designers the 
perfect ‘tool-kit’ to create inspirational spaces.
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Design 9. 
Sustainability  

Concepts that contribute to sustainable interiors and 
champion the high standards of environmental foot-print. 

FourMe® (Bio-Composit Shell)

FourSure® ECO
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9. Sustainability  
Every decision within our design process considers the 
environmental impact of the product and production.
The Ocee International Group has pledged to follow the 17 
UN Sustainability Goals. 

Key achievements:
• Awarded EcoLabel status for various ranges
• 5 Years’ guarantee and 10 years’ delivery guarantee
• All products SKA rated
• ISO14001
• All products are a minimum of 95% recyclable
• Products designed for disassembly which aids recycling 

and refurbishment
• Old products actively refurbished through charity and 

community groups
• Low VOC in manufacturing process and products
• All adhesives are water based and biodegradable
• All foam is CMHR
• Chrome 3 used on all products
• 0% material to landfill
• Timber from countries whose governments follow 

statutory reforestation programmes
• Reduction in packaging
• Assembly without tools
• Cradle to cradle including return options
• Low CO2 footprint
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Design 10.  
Facility friendly

Concepts that are designed to ensure ease of maintenance 
and longevity.
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10. Facility friendly
Every product is designed to ensure longevity and ease 
of maintenance. Our focus is to produce furniture that 
is ‘facility friendly’ so that it is easy to clean, move and 
maintain.
We use the highest quality materials and always consider 
the maintenance of the furniture. 
We use our FDA principles to look for Aha! solutions to make 
life easier, like the gap to brush debris onto the floor on the 
FourUs®.
Simple additions make all the difference, such as the chair 
suspension systems on tables lifting the chairs off the floor 
for cleaning, without placing them on the table top surface.
Our products are built to remain in optimum condition even 
in the most demanding environments.
Research into new materials and production methods 
allows us to provide products that have extended warranty 
periods. 
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Aha! 11.  
Surprising but relevant  
feature

Concepts that inspire and amaze by adding a  
unique dimension.

Pivot tables

Chair suspension
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11. Surprising but relevant feature
Aha features are elements that you would not initially 
specify or expect.
Once seen, an Aha feature leaves the customer with the 
thought: “That makes perfect sense; it’s brilliant! Why 
doesn’t all furniture have that feature?” 
Aha features add value to the furniture and offer new 
relevant functionality.
Our Aha philosophy reveals how deeply we think about the 
design of our products and the care we take to produce the 
optimum solution.

A few examples:
The pivot table enabling easy access to the FourUs® Booth. 
The chair suspension systems on Four® Design tables to lift 
the chairs off the floor for cleaning, without placing them on 
the table top surface.
The folding wooden legs on FourReal® Wood.
The building structure of Fabricks® walls.
The flexibility and ease of use of FourReal® Room-in-Room.
The flexibility of the working platform provided by Inno®Tab.
The simplicity of the folding and nesting mechanism of the 
FourFoldTM  table.
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Aha! 12.  
Value for money

Concepts with FDA! offered at a competitive price. 
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12. Value for money
Value for money is about providing furniture concepts 
that provide tangible value by considering a broad 
selection of the above 12 FDA points at a market 
competitive price.
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This little book is just the start...

We have a series of resources to help you describe the 
wonderful features of our products.

1.  FDA  Quick check points for each product

2. FDA video shorts for each product
 

Everything is designed to help you sell more of our clever 
furniture.
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Contacts:

Four Design A/S
Faaborgvej 14 
5854 Gislev 
Denmark
Phone, Denmark: +45 62 29 11 32 
Phone, Export: +45 62 29 27 28 
www.fourdesign.dk

Ocee Design Limited
Design House 
Caswell Road 
Brackmills Industrial Estate 
Northampton 
NN4 7PW

Tel: 01604 674674 
Fax: 01604 674673 
www.oceedesign.com




